
EMAIL
DOS &
DON’TS

In a dynamic email marketing 
landscape effective marketers 
must avoid mistakes and 
exercise email best practises
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GooD marketers do: GooD marketers don’t:

Personalize the approach

Exercise brevity

Design with mobile in mind

Use careless subject lines

Forget to test campaigns

Send emails at the wrong time

Know the stakes
Personalized promotional emails had 29% 
higher unique open rates and 41% more 
unique click-through rates in 2013

Use HTML over plain-text
Prospects want direct links to content 
and concise, simple language with 
easy pathways to content.

Mobile friendly is market friendly
67.2% of consumers use a 
smartphone to check their email*, 
and that number is sure to rise.

Consider your target 
Always take the time to create 

thoughtful subject lines directed at 
buyers based on their title and position.

Open emails on different platforms
Not all platforms support certain images. 

It is best not to rely on images as an 
essential component of your email

Take time zones into account 
When marketing to targets outside your 

own socio/cultural area, consider that 
lifestyles vary across different geographies.

*BlueHornet “Customer Views of email marketing 2015” (2015)

http://www.ims360group.com/agency/#key-differentiator

